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Course Description and Syllabus  12.6.2019  
 
SPRT 5331 
Sports Entrepreneurship & Innovation 
Fall 2019 
Mondays 12:10-2:00PM ET 
Location: Lewisohn Hall 212D 
3.0 credits 
 
Instructor:  Grant Son, Senior Lecturer, Lewisohn Hall, 510E 
Email:    grant.son@columbia.edu 
Office hours:   By appointment and scheduled via email 
Response policy:  Email is preferred versus messaging using Canvas for course related 

questions. Students should expect a response within hours with most 
questions. 

 
Associate:   Mandeep Brahmbhatt, Lewisohn Hall  
Email:    mb3937@columbia.edu 
Response policy:  Email is preferred versus messaging using Canvas for course related 

questions. Students should expect a response within hours with most 
questions. 

 
Course Overview 
 
In today’s creative economy, leaders who encourage continuous change and innovation within 
their organizations are better equipped to leverage market opportunities, optimize their 
organizational resources, and more effectively mitigate their risk. This course explores innovation 
and entrepreneurship within a sports context. This course is designed as an elective for Columbia 
University M.S. in Sports Management program; students in this course will deepen their 
understanding of entrepreneurship and innovation in the sports industry and develop specific, 
high-demand attributes and abilities needed to become innovators and operators within the 
evolving sports entrepreneurship landscape.  
 
The course begins with an overview of sports entrepreneurship and includes case studies 
covering key sports entrepreneurs and sports ventures in today’s sports landscape such as: Curt 
Schilling, Thuuz Sports, and Dwyane Wade. The course includes a strong foundation of 
academic readings and case studies that examine broader entrepreneurial strategies for business 
ventures including Amazon.com, Dropbox, and Rent the Runway. This course also includes a 
Harvard Business School case study; R/GA: Corporate Venture Studio vs. Accelerator, 
researched and written by the course instructor. This course includes a custom module for this 
content that includes a simulation conducted as a class exercise adopted by the course 
instructor.  
 
After building a foundation of what sports entrepreneurship is and exploring how entrepreneurial 
strategies apply to sports business ventures, students will transition to working with sports startup 
founders to solve real-world problems. Students will work on a live business issue presented by a 
startup sports founder, including but not limited to marketing, sales, operations, and raising 
venture financing. Students will work in groups to complete specific tasks including research, 
analysis, reporting, and a pitch to be presented to the startup founder with the goal to imagine 
new ways to solve problems and create value.  
 
The purpose of this course is to build a core foundation for entrepreneurship and innovation with 
the goal of developing frameworks and conceptual tools for Columbia Sports Management 
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students to explore the world of sports entrepreneurship as well as expose students to startup 
sports ventures and real business issues via a case-based method. Course topics include: the 
entrepreneurial journey, characteristic of founders & co-founders, the art of the pitch, shaping 
opportunities, business models, the Lean Startup method and the hypothesis-driven approach, 
product testing, marketing strategy, entrepreneurial marketing, legal structures and venture 
financing.  
 
Throughout the course, students will explore frameworks and conceptual tools for assessing 
market opportunities, defining problems, evaluating solutions, creating and testing new products 
and services, and developing the optimal marketing strategy for innovative products and services 
in the sports industry. 
 
Taught by a full-time faculty member (senior lecturer) that is both an academic and practitioner 
with over 30 years of work experience, including serving as CEO of a sports startup he grew to 
become a top 10 sports website acquired by ESPN, this entrepreneurship course leaves students 
with tangible resources such as academic readings, case-based lessons and collaborative 
learning models that train students to analyze, decide, and lead – rather than merely know – 
while creating a student experience that fosters a deep and tenacious community of innovators.  
 
This course is ideal for both students who seek to introduce new products and services into the 
market as founders and entrepreneurs to imagine new ways to solve problems and create value 
in new ventures; as well as those students who aspire to an entrepreneurial mindset in their 
current financing, marketing, and sales & management roles in order to expand their existing 
business ventures.  
 
Learning Objectives 
 
Upon completion of this course, students will be able to: 
 
1. LO1: Evaluate new venture opportunities using relevant frameworks such as the Course 

Framework for Entrepreneurship, Business Model Canvas and the Lean Startup method in 
order to assess market opportunities, define problems, evaluate solutions, create and test 
new products and services, and develop the optimal marketing strategy for innovative 
products and services in the sports industry; 

2. LO2: Critically examine key business and entrepreneurship concepts from the course 
readings, in-class lectures, guest speakers, and class discussions and their application to 
real-world examples and business situations in the world of sports; 

3. LO3: Demonstrate a sports entrepreneurial mind-set by assimilating the course’s key 
concepts into measurable actions including but not limited to the ability to evaluate presented 
business opportunities, appraise the business problem at hand, select relevant research 
findings to support your proposed business decisions, and recommend viable solutions for 
existing sports ventures; and  

4. LO4: Create new and original work for sports venture professionals that exhibit value to their 
sports ventures by designing, developing and proposing new approaches to solving problems 
as part of in-class discussion, case study analysis, and in-class role playing.  

 
Readings 

 

Required and recommended readings for each class meeting are outlined module by module in 

the Course Schedule section below. I may add additional materials and resources for your review 

during the semester in order to address current events or to explain a concept more fully. Those 

additional materials will be circulated via the announcements and/or added to the module 

resources' pages. The instructional materials for this course incorporate contemporary readings 
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shaping the conversations around innovation and entrepreneurship in a sports organization. 

These resources are sufficient in rigor, breadth, and depth to support student mastery of the 

course learning objectives. 

 

Readings and Case Studies can be found and purchased via Harvard Business Publishing. 

Please register and log in at Harvard Business Publishing: 

https://hbsp.harvard.edu/import/632126 

 

Applegate, L. M. (2008). Amazon: The Brink of Bankruptcy. (1-12) 12 pages 

 

Applegate, L. M. (2014). Entrepreneurship Reading: Becoming an Entrepreneurial Leader. (1-37) 

37 Pages 

 

Applegate, L. M. (2014). Entrepreneurship Reading: Becoming an Entrepreneurial Leader. (1-31) 

31 pages 

 

Applegate, L. M., & Carlson, C. (2014). Entrepreneurship Reading: Attracting Talent and Building 

Ecosystems. (1-34) 34 pages 

 

Applegate, L. M., & Carlson, C. (2014). Entrepreneurship Reading: Recognizing and Shaping 

Opportunities. (1-39) 39 pages 

 

Applegate, L. M., & Carlson, C. (2014). Entrepreneurship Reading: Attracting Talent and Building 

Ecosystems. (1-34) 34 pages 

 

Brown, M. (2017, June 16). How Live Nation's $2M Funding In Block Party Suites Changes How 

You'll See Sports And Concerts.  

 

Bussgang, J. J., & Roberts, M. J. (2015). Entrepreneurship Reading: Partnering with Venture 

Capitalists. (1-25) 25 pages 

 

Cespedes, F. (2014). Entrepreneurship Reading: Selling and Marketing in the Entrepreneurial 

Venture. (1-39) 39 pages 

 

Cremades, A. (2018, September 23). How To Effectively Determine Your Market Size.  

 

Eisenmann, T. R. (2012). Business model analysis for entrepreneurs. Harvard Business  

School Entrepreneurial Management Case, (812-096). (1-25) 25 pages 

 

Eisenmann, T. R., & Winig, L. (2011). Rent the Runway. (1-20) 20 pages 

 

Eisenmann, T. R., Pao, M., & Barley, L. (2012). Dropbox:'It Just Works'. Harvard Business School 

Entrepreneurial Management Case, (811-065). (1-22) 22 pages 

 

Elberse, A., & Schoppe, J. (2016). Dwyane Wade. (1-30) 30 pages 

 

Estimating market size. Business & Marketing Planning: Startups. (n.d.).  

https://hbsp.harvard.edu/import/632126
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Foster, G., & Drabkin, D. (2015). Thuuz Sports. (1-15) 15 pages 

 

Kerr, W. R., Nanda, R., & McQuade, J. (2014). Entrepreneurship Reading. (1-46) 46 pages 

 

Ripp, R. (n.d.). Best Practices for Market Sizing for Case Interviews: Part 3. 

 

Spradlin, D. (2016). Are you solving the right problem?. IEEE Engineering Management Review, 

44, 47-54 (8). 

 

Steenburgh, T. J., & Avery, J. (2010). Marketing Analysis Toolkit: Market Size and Market Share 

Analysis. HBS Case, (510-081). (1-7) 7 Pages 

 

Strebulaev, I., Gouw Ranzetta, T., & Hoyt, D. (2013). Evaluating Venture Capital Term Sheets. 

(1-21) 21 pages 

 

Tracy, M. (2018, September 28). Beer: Colleges' New Way to Fill Seats, Not Couches.  

 

Wasserman, N. (2012). Assembling the Startup Team. Harvard Business School Entrepreneurial 

Management Case, (812-122). (1-5) 5 pages 

 

Wasserman, N., Bussgang, J. J., & Gordon, R. (2010). Curt Schilling's Next Pitch. HBS Case, 

(810-053). (1-30) 30 pages 

 

Wedell-Wedellsborg, T. (2017). Are you solving the right problems?. Harvard Business Review, 

95(1), 76-83. 

 

Wu, A., Son, G., & Thakkar, A. (2018). R/GA: Corporate Venture Studio vs. Accelerator. (1-23) 23 

pages 

 

 
Resources 
 
Sports Management Resource Guide 
Specifically designed for Sports Management students, this resource guide gives students the 
proper tools to conduct research findings within the sports industry with many of its resources 
available online: https://guides.library.columbia.edu/sportsmanagement.   
 
Columbia University Information Technology 
Columbia University Information Technology (CUIT) provides Columbia University students, 
faculty, and staff with central computing and communications services. Students, faculty, and 
staff may access University-provided discounted software downloads 
(https://columbiait.onthehub.com/). 
 
Columbia University Library 
Columbia’s extensive library system ranks in the top five academic libraries in the nation, with 
many of its services and resources available online: http://library.columbia.edu/.  
 
SPS Academic Resources 

https://guides.library.columbia.edu/sportsmanagement
https://cuit.columbia.edu/
https://columbiait.onthehub.com/
http://library.columbia.edu/
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The Office of Student Affairs provides students with academic counseling and support services 
such as online tutoring and career coaching: http://sps.columbia.edu/student-life-and-alumni-
relations/academic-resources. 
 
Course Requirements/Assignments  

1. Case Study Analyses: (35%) (Aligned to LO1, LO2, LO3) 

There are twelve (12) case study assignments in this course. This assignment type includes both 
individual and small group work. The case study analyses have been developed by careful 
research on actual situations in real companies. The case writer has attempted to describe 
enough of the background and details of the situation in order to give an understanding that 
provides an adequate basis for class discussion.  

2. Weekly Quizzes: (15%) Aligned with LO1, LO2) 
 
There are seven (7) quizzes in this course. This assignment type is an individual 
assignment.  
 
Engaging with and understanding the weekly academic readings are an essential part of 
the course curriculum. Quizzes will be administered at the beginning of almost class 
according to the Course Schedule set forth below, and serve as a way to highlight for 
students the most critical knowledge they need to pay attention to during that week’s 
session as well as help students to regulate their own learning and assess, track and 
report their reading comprehension. The instructor has designed these formative 
assessments to discover what students do and do not know in order to inform and shape 
his or her teaching of those session’s concepts during and after the quiz.  
 

3. Class Participation and Attendance: (15%) (Aligned with LO1,  LO2,  LO3,  LO4) 
 
 
You are expected to complete all assigned readings, review all lecture materials, 
participate in all course activities and engage with others in online and offline 
discussions. Attendance will be taken at each class. Students must be in attendance to 
receive class participation. See Course Policies section below for more information about 
excused absences. 
 
Your class participation will require that you answer questions, defend your point of view, 
and challenge the point of view of others. Because of our ideal class size, the learning 
experience largely depends on the participation of students and the interaction between 
the students and the instructor as well as the interaction among students. In class 
discussions, students are required to participate and bring to bear their expertise, 
experience, observation, and analysis. The lessons of experience are tested as different 
participants present and defend their analyses, each based on different experiences and 
attitudes gained by their work experiences, education and exposure in our M.S. Sports 
Management program.  
 
Regarding the in-class discussion of the case study analyses in particular, it is strongly 
encouraged that you discuss your responses with others beforehand and use the 
assignment question as your guide. This will refine your reasoning and help you get the 
most out of the learning process and prepare for class participation.  
 
 

http://sps.columbia.edu/student-life-and-alumni-relations/academic-resources
http://sps.columbia.edu/student-life-and-alumni-relations/academic-resources
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4. Group Projects and Presentations: (35%) (Aligned to LO1, LO2, LO3, LO4) 
 
Students will receive an individual grade for their group work. Most group project work will 
be completed in conjunction with real-world problems presented by sports startup 
founders during our class sessions. Students will work in small groups (two to four 
students per group) that they self-select.  
 
The output of this assignment category is two-fold: (1) students will prepare a brief write-
up or pitch presentation of their original research and analysis that will be due before the 
start of class and presented to the class for peer review and feedback and (2) students 
will prepare a write-up or pitch presentation of their original research and analysis to be 
provided to the sports startup founder for his or her review and feedback. 

Evaluation and Grading: 
 
In order to qualify for the 3 credits of this course, students will: 
 

● Complete weekly assignments including case studies, quizzes, and 
presentations;  

● Respond to the writing of their peers and offer constructive feedback;  
● Participate in group discussions outside of class; and  
● Participate in class discussion boards (as applicable) and in-class discussions. 

 

ASSIGNMENT CATEGORY 

% Weight of 

Overall 

Course 

Grade 

Total Number 

of 

Assignments 

1. Weekly Quizzes 

Reenforce understanding of academic readings 

from Harvard Business Publishing 

15% 7 

2. Class Participation and Attendance 

Student actively participates and understands 

material in class 

15%  

3. Case Study Analyses:  

Implementation of academic reading into business 

models and operations 

35% 12 

4. Group Project and Presentations 

Ability to understand, present and be meticulous 

about the entrepreneurship process 

35% 4 

TOTAL 100% 36 
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Final Grading Scale: 
 

% Final Course Grade & Distinction 

98-100 A+ Exceptional achievement 

93-97.9 A   Outstanding 

90-92.9 A-  Excellent 

87-89.9 B+ Very good 

83-86.9 B   Good 

80-82.9 B-  Fair 

77-79.9 C+ 

73-76.9 C 

70-72.9 C- 

60-69.9 D 

00-59.9 F 

 
 
Course Policies 
 
Classroom Core Culture 
The purpose of the Classroom Core Culture is to promote a consistent classroom environment of 
mutual respect, preparation and engagement. The instructor’s expectation of students in class is 
to be:  
 

 Present: Student success depends on being on time for every class session and being 
present and engaged for the entire class every session. Attendance will be part of the 
grade and counts towards for your class participation grade which is 15% of your overall 
course grade. Students are expected to be present and accountable for their own work 
and contributions to the course experience.  

 Prepared: Complete any pre-work needed for class discussion. Bring the student 
nameplate. Expect the professor to cold call students in class.  

 Participating: Active participation calls for no electronic devices such as laptops, tablet 
computers, or smartphones to be used during class, except when the professor explicitly 
directs students otherwise as part of in-class activities. 

 
Late work 
There will be no credit granted to any written assignment that is not submitted on the due date 
noted in the course syllabus without advance notice and permission from the instructor. 
 
Citation & Submission 

All written assignments must use APA, cite sources, and be submitted to the course website (not 
via email). 
 
School Policies  

 

The instructor reserves the right to modify and/or change the course syllabus as needed during 

the course. 

 

Copyright Policy 
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Please note -- Due to copyright restrictions, online access to this material is limited to instructors 

and students currently registered for this course. Please be advised that by clicking the link to the 

electronic materials in this course, you have read and accept the following: 

 

The copyright law of the United States (Title 17, United States Code) governs the making of 

photocopies or other reproductions of copyrighted materials. Under certain conditions specified in 

the law, libraries and archives are authorized to furnish a photocopy or other reproduction.  One 

of these specified conditions is that the photocopy or reproduction is not to be "used for any 

purpose other than private study, scholarship, or research." If a user makes a request for, or later 

uses, a photocopy or reproduction for purposes in excess of "fair use," that user may be liable for 

copyright infringement. 

 

Academic Integrity 

Columbia University expects its students to act with honesty and propriety at all times and to 

respect the rights of others. It is fundamental University policy that academic dishonesty in any 

guise or personal conduct of any sort that disrupts the life of the University or denigrates or 

endangers members of the University community is unacceptable and will be dealt with severely. 

It is essential to the academic integrity and vitality of this community that individuals do their own 

work and properly acknowledge the circumstances, ideas, sources, and assistance upon which 

that work is based. Academic honesty in class assignments and exams is expected of all 

students at all times.    

 

SPS holds each member of its community responsible for understanding and abiding by the SPS 

Academic Integrity and Community Standards posted at http://sps.columbia.edu/student-life-and-

alumni-relations/academic-integrity-and-community-standards. You are required to read these 

standards within the first few days of class. Ignorance of the School's policy concerning academic 

dishonesty shall not be a defense in any disciplinary proceedings.  

 

Accessibility 

Columbia is committed to providing equal access to qualified students with documented 

disabilities. A student’s disability status and reasonable accommodations are individually 

determined based upon disability documentation and related information gathered through the 

intake process. For more information regarding this service, please visit the University's Health 

Services website: http://health.columbia.edu/services/ods/support. 

 

Standard University statement on academic integrity: 

 All violations of Columbia University’s policies on Academic Integrity and Misconduct will be 

reported to the Office of Student Conduct and Community Standards. 

 In addition, students suspected of Academic Misconduct will receive a grade of zero (“F” or 

“0”) for the assignment or exam in question. 

 The University’s policy on Academic Integrity may be found 

at http://www.columbia.edu/cu/studentconduct/documents/StandardsandDiscipline.pdf#page=

8.  

http://sps.columbia.edu/student-life-and-alumni-relations/academic-integrity-and-community-standards
http://sps.columbia.edu/student-life-and-alumni-relations/academic-integrity-and-community-standards
http://health.columbia.edu/services/ods/support
http://www.columbia.edu/cu/studentconduct/documents/StandardsandDiscipline.pdf#page=8
http://www.columbia.edu/cu/studentconduct/documents/StandardsandDiscipline.pdf#page=8


 
Sports Management | Master of Science 

 

 9 

 For questions about the reporting process, contact the Office of Student Services at sps-

studentaffairs@columbia.edu. 

  

mailto:sps-studentaffairs@columbia.edu
mailto:sps-studentaffairs@columbia.edu
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Overview – Weekly Class Sessions 

 

Date Class  Topics and 

Activities 

Readings (due on this day)  Assignments (due on this date) 

9-Sep 1 Team: Curt 

Schilling's Next 

Pitch  

 

Theme: 

Entrepreneur 

pioneer story 

1. Wasserman, N. 

(2012). 

Assembling the 

Startup Team. 

Harvard Business 

School 

Entrepreneurial 

Management 

Case, (812-122). 

(1-5) 5 pages 

2. Applegate, L. M., 

& Carlson, C. 

(2014). 

Entrepreneurship 

Reading: 

Attracting Talent 

and Building 

Ecosystems. (1-

34) 34 pages 

1. Quiz #1: Online quiz due before the 

start of class via Canvas 

2. Case Study Analyses #1: Curt 

Schilling’s Next Pitch 

- One-page assignment due prior to 

the start of class (subject to change.) 

Please view actual class assignments 

as posted on Canvas one week prior 

to class. 

16-

Sep 

2 Market: 

Amazon.com 

Brink of 

Bankruptcy 

 

Theme: Apply the 

technique and 

process of 

collecting relevant 

data and making a 

series of 

defensible 

assumptions 

1. Steenburgh, T. J., 

& Avery, J. (2010). 

Marketing 

Analysis Toolkit: 

Market Size and 

Market Share 

Analysis. HBS 

Case, (510-081). 

(1-7) 7 Pages 

2. Applegate, L. M. 

(2008). Amazon: 

The Brink of 

Bankruptcy. (1-12) 

12 pages 

3. Applegate, L. M. 

(2014). 

Entrepreneurship 

Reading: 

Becoming an 

Entrepreneurial 

1. Quiz #2: Online quiz due before the 

start of class via Canvas 

2. Case Study Analyses #2: 

Amazon.com Brink of Bankruptcy  

- One-page Entrenprenur and start-up 

assessment due prior to the start of 

class (subject to change.) 
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Leader. (1-37) 37 

Pages 

Optional Readings 

1. Best Practices for 

Market Sizing for 

Case Interviews: 

Part 3 by Ryan 

Ripp on 3/26/18 

by Cambridge 

Coaching. Posted 

on Canvas and 

available here:  

http://blog.cambrid

gecoaching.com/b

est-practices-for-

market-sizing-for-

case-interviews-

part-3 

2. How to Effectively 

Determine Your 

Market Size by 

Alejandro 

Cremades. 

Forbes, 

September 23, 

2018. Posted on 

Canvas and 

available here: 

https://www.forbes

.com/sites/alejandr

ocremades/2018/0

9/23/how-to-

effectively-

determine-your-

market-

size/#28b6d60a13

d8 

3. How to Estimate 

Market Size: 

Business and 

Marketing 

Planning for 

Startups by 

MaRS, December 
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6, 2009 (classic) 

Posted on Canvas 

and available 

here: 

https://www.marsd

d.com/mars-

library/how-to-

estimate-market-

size-business-

and-marketing-

planning-for-

startups/ 

23-

Sep 

3 Business Model: 

Thuuz Sports 

 

Theme: At the 

heart of an 

entrepreneurial 

opportunity is a 

compelling 

customer need 

1. Applegate, L. M., 

& Carlson, C. 

(2014). 

Entrepreneurship 

Reading: 

Recognizing and 

Shaping 

Opportunities. (1-

39) 39 pages 

2. Eisenmann, T. R. 

(2012). Business 

model analysis for 

entrepreneurs. 

Harvard Business 

School 

Entrepreneurial 

Management 

Case, (812-096). 

(1-25) 25 pages 

3. Foster, G., & 

Drabkin, D. 

(2015). Thuuz 

Sports. (1-15) 15 

pages 

1. Quiz #3: Online quiz due before the 

start of class via Canvas 

2. Case Study Analyses #3: Thuuz 

Sports 

- One-page pitch assignment due 

prior to the start of class (subject to 

change) 

30-

Sep 

4 Product Testing & 

Marketing 

Strategy: Dropbox 

 

Theme: To 

understand the 

concept of product 

market fit. 

1. Eisenmann, T. R., 

Pao, M., & Barley, 

L. (2012). 

Dropbox:'It Just 

Works'. Harvard 

Business School 

Entrepreneurial 

Management 

1. Quiz #4: Online quiz due before the 

start of class via Canvas 

2. Case Study Analyses #4: Dropbox 

- One-page pitch assignment due 

prior to the start of class (subject to 

change). 
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Case, (811-065). 

(1-22) 22 pages 

2. Eisenmann, T. R, 

Reis, E. & Dillard 

S. (2014) 

Entrepreneurship 

Reading: 

Experimenting in 

the 

Entrepreneurial 

Venture. (1-31) 31 

Pages 

Optional Reading 

1. Are You Solving 

the Right 

Problem? By 

Dwayne Spradlin. 

Posted on Canvas 

and available 

here: 

https://hbr.org/201

2/09/are-you-

solving-the-right-

problem 

2. Are You Solving 

the Right 

Problems? By 

Thomas Wedell-

Wedellsborg. 

Posted on Canvas 

and available 

here: 

https://hbr.org/201

7/01/are-you-

solving-the-right-

problems 

7-Oct 5 Product Testing & 

Marketing 

Strategy: Dwyane 

Wade & Stance 

Socks 

 

Theme: How to 

identify 

1. Elberse, A., & 

Schoppe, J. 

(2016). Dwyane 

Wade. (1-30) 30 

pages 

2. Silicon Valley's 

Next Target for 

Disruption is 

1. Quiz #5: Online quiz due before the 

start of class via Canvas 

2. Case Study Analyses #5: Dwyane 

Wade & Syance Socks  

- One-page market assessment and 

customer experience assignment due 

prior to the start of class (subject to 

change.) 
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opportunities and 

create value. 

Socks by Sara 

McBride, 

Bloomberg, 

October 3, 2017.  

3. Link: 

https://www.bloom

berg.com/news/fe

atures/2017-10-

03/silicon-valley-s-

next-target-for-

disruption-is-socks 

4. Cespedes, F. 

(2014). 

Entrepreneurship 

Reading: Selling 

and Marketing in 

the 

Entrepreneurial 

Venture. (1-3 
Eisenmann, T. R., 

& Winig, L. (2011). 

Rent the Runway. 

(1-20) 20 pages9) 

39 pages 

 

3. Case Study Analyses #6: Rent the 
Runway 
- One-page market trial assignment 
due prior to the start of class (subject 
to change.) 

 

14-

Oct 

6 Financing 

Entrepreneurial 

Ventures & 

Partnering with 

VC's 

 

Theme: The 

hardest part of 

building a startup 

is getting 

someone to 

finance your 

venture. 

1. Kerr, W. R., 

Nanda, R., & 

McQuade, J. 

(2014). 

Entrepreneurship 

Reading. (1-46) 46 

pages 

2. Bussgang, J. J., & 

Roberts, M. J. 

(2015). 

Entrepreneurship 

Reading: 

Partnering with 

Venture 

Capitalists. (1-25) 

25 pages 

3. Strebulaev, I., 

Gouw Ranzetta, 

T., & Hoyt, D. 

1. Quiz #6: Online quiz due before the 

start of class via Canvas 

2. Case Study Analyses #7: Venture 

Financing  

- One-page case study assignment 

due prior to the start of class (subject 

to change.)  

 

https://www.bloomberg.com/news/features/2017-10-03/silicon-valley-s-next-target-for-disruption-is-socks
https://www.bloomberg.com/news/features/2017-10-03/silicon-valley-s-next-target-for-disruption-is-socks
https://www.bloomberg.com/news/features/2017-10-03/silicon-valley-s-next-target-for-disruption-is-socks
https://www.bloomberg.com/news/features/2017-10-03/silicon-valley-s-next-target-for-disruption-is-socks
https://www.bloomberg.com/news/features/2017-10-03/silicon-valley-s-next-target-for-disruption-is-socks
https://www.bloomberg.com/news/features/2017-10-03/silicon-valley-s-next-target-for-disruption-is-socks
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(2013). Evaluating 

Venture Capital 

Term Sheets. (1-

21) 21 pages 

4. Who Wants a 

Market Downturn? 

These Investors 

Actually Do. Some 

venture capitalists 

are rooting for a 

market dip to calm 

Silicon Valley's 

overheated start-

up scene. By Erin 

Griffith. January 6, 

2018. New York 

Times. Link: 

https://www.nytim

es.com/2019/01/0

6/technology/mark

et-downturn-

venture-capital-

investors.html 

21-

Oct 

7 Innovation is a 

Team Sport: LA 

Dodgers Launch 

Global Sports 

Venture Studio 

with R/GA 

 

Theme: 

Entrepreneurship 

is a team sport 

1. Applegate, L. M., 

& Carlson, C. 

(2014). 

Entrepreneurship 

Reading: 

Attracting Talent 

and Building 

Ecosystems. (1-

34) 34 pages 

2. Wu, A., Son, G., & 

Thakkar, A. 

(2018). R/GA: 

Corporate Venture 

Studio vs. 

Accelerator. (1-23) 

23 pages 

1. Quiz #7: Online quiz due before the 

start of the class via Canvas 

2. Case Study Analyses #8: 

Entrepreneurship is a Team Sport 

- One-page case study assignment 

due prior to the start of class (subject 

to change.) Case Study R/GA: 

Corporate Accelerator vs. Venture 

Studio Work in small groups of 2-3 

students. 

28-

Oct 

8 Entrepreneurship 

Simulation 

 

Theme: explore 

the chaos and 

 1. Group Project and Presentations 

#1: Demo Day: Chaos of 

Entrepreneurs, Capitalists & 

Employees 
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excitement of 

starting a new 

company 

- Class Exercise: Entrepreneurship 

Simulation 

4-Nov 9 Academic Holiday: 

No Classes 

  

11-

Nov 

10 Founder: Steve 

Gilman & Block 

party: session 1 of 

3 

1. Kask, Emily "Beer: 

Colleges' New 

Way to Fill Seats, 

Not Couches" 

New York Times, 

September 28, 

2018.  Posted on 

Canvas and 

available here: 

https://www.nytim

es.com/2018/09/2

8/sports/ncaafootb

all/beer-colleges-

new-way-to-fill-

seats-not-

couches.html 

2. How Live Nation's 

$2M Funding In 

Block Party Suites 

Changes How 

You'll See Sports 

And Concerts by 

Maury Brown, 

Forbes, June 15, 

2017. Post on 

Canvas and 

available here: 

https://www.forbes

.com/sites/mauryb

rown/2017/06/15/h

ow-live-nations-

2m-funding-in-

block-party-suites-

changes-how-

youll-see-sports-

and-

concerts/#7773fd0

9112b 

1. Case Study Analyses #9: 

Assessing a Start-Up 

- One-page start-up assessment due 

prior to the start of class (subject to 

change.) 
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18-

Nov 

11 Founder: Steve 

Gilman & Block 

party: storming & 

norming: 2 of 3 

 1. Group Project and Presentations 

#2: Blockparty 

- One-page case study assignment 

due prior to the start of class (subject 

to change.) Equity Funding Allocation 

Case Study: Blockparty is looking to 

raise venture funding and is 

considering three scenarios: 

2. Case Study Analyses #10: Block 

Party Marketing 

- One-page marketing plan  

assignment due prior to the start of 

class (subject to change.)  

 

25-

Nov 

12 Founder: Group 

Presentation to 

Steve Gilman of 

Blockparty: 3 of 3 

 1. Case Study Analyses #11: Block 

Party Marketing 

- Group assignment: Blockparty 

General Admission Case Study: 

Create a marketing plan to maximize 

revenue for the three locations. 

2. Group Project and Presentations 

#3: Part II - Blockparty Equity 

Funding  

- Allocation Case Study: Create a 

strategy for each of the three 

presented fundraising scenarios. 

a. 2. Students must prepare a 2-

4 slide presentation deck for 

each of the three fundraising 

scenarios for Blockparty. 

i. 1. Assume $6M raise 

ii. 2. Assume $3M raise 

iii. 3. Acquisition offer, 

$8M for 51% of 

Company 

2-Dec 13 Venture Capitalist: 

Courtney Hall: 

session 1 of 2 

 1. Case Study Analyses #12: Venture 

Capitalists in Entrepreneurship 

Presentation  

- Group assignment: One-page 

market valuation and size 

assignment due prior to the start of 

class (subject to change.)  
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9-Dec 14 Venture Capitalist: 

Group 

Presentation to 

Courtney Hall: 

session 2 of 2 

 1. Group Project and Presentations 

#4: Venture Capitalists in 

Entrepreneurship   

- In-class group presentation of 

deliverables. Students must prepare 

an 8-10 slide presentation deck. 

Work will be presented in class.  

a.  

16-

Dec 

15 Hold this Date: No 

final exam but 

keep this date 

open 

  

 

 


